Running head: ADVERTISING SKILLS
ADVERTISING SKILLS                                                                                                        3







Advertising Skills
Name
Institution
Date


Advertising Skills
Advertising has been accommodated as a vital tool that ensures productivity and improved performance by many companies. To ensure maximum productivity and better performance, it is essential to ensure that advertising managers embrace and practice several chief skills (Hackley &Hackley, 2017). One chief skill needed in advertising success is creativity. The more creative someone is in his or her advertising career, the easier it becomes. Creativity in advertising means taking new and unique approaches and make them look relevant to fit the needs of the population. Also, creativity allows the individual to be able to persuade the target audience for better achievement of the best goals (Wong et al., 2015). Creativity can be learned through browsing journals and magazines that are related to advertising. Browsing advertising journals will increase creativity since many ideas and approaches will be learned. To ensure the effective use of creativity, advertising should serve the needs of the target audience.
Another chief skill is better communication skills. For success in advertising, better communication and presentation skills are required to be in a pole position to deal and interact with different people outside the organization or the advertising environment (Hackley & Hackley, 2017). On the same note, better communication skills are required to be able to collaborate with colleagues in other media companies as well as customers in case of advertising different products and services. Better communication skills can be learned through thorough practice. Interacting with orators in the media fraternity may also aid in improving communication skills. Better communication skills can be used effectively to ensure that products and services are advertised with honesty. In other words, advertisers should not spread lies or false information about the products or services. 
Another chief skill is the ability to take criticism. Advertising is a mixture of data and opinions. In most cases, there is feedback from all types of people from the target audience. Feedback may be positive or negative depending on the types of interests as well as the attitudes of the target audience (Wong et al., 2015). Negative feedback will discourage advertisers. To succeed in advertising, it is essential to ensure that one can take criticism positively. Embracing criticisms can be achieved through the setting objectives and goals based on what is being advertised. Remaining positive will ensure that the advertiser can evaluate responses and feedback, in an attempt to improve on the weaknesses. On the same note, it is vital to embrace a sense of patience as the positive results may take some time before they become unveiled. Therefore, effective advertising practices are needed, and as such, they can be perfected by the aforementioned skills, because it has been dynamic.
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